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TCTDA Partner Marketing Program Overview
Dear Tourism Partners, 

The Transylvania County Tourism Development Authority (TCTDA) is pleased to announce the 
launch of our 2024 Partner Marketing Opportunities.  As a Transylvania County tourism-related 
business or nonprofit, we invite you to review a suite of advertising opportunities designed to provide 
value and maximize exposure to your organization. Over the years, the TCTDA has developed 
effective advertising campaigns that have built a strong brand and contributed to the growth of the 
tourism industry in our county. These programs leverage our vast reach to visitors, along with our 
special advertising partnerships, and are provided at an affordable rate to enable the highest possible 
return on your investment. 

On the following pages, you will discover opportunities for advertisements in print and digital 
formats, promotion via sweepstakes, inclusion in media visits, as well as reminders of a few free 
and easy ways to help us help you.  Accompanying this booklet is a request form, on the Explore 
Brevard website, so you may indicate the programs in which you’d like to participate.  We’re available, 
of course, to answer any questions to help you make those decisions.  Please reach out to Virginia 
Watkins at virginia.watkins@transylvaniacounty.org. 

While destination marketing is the focus of this publication, we’d be remiss if we didn’t use this 
opportunity to remind you of some of our destination management efforts over the past year.  Our 
messaging to encourage appropriate visitor behavior was the most expansive it has ever been, as best 
exemplified by our Leave It Better and Be Waterfall Wise campaigns.  The TCTDA provided $450,000 
in project funding to local partners in support of projects that aligned with the objectives of our 
natural resource sustainability and destination infrastructure programs.  An additional $50,000 was 
provided to partners in support of local events and programs that increased visitation or brought 
value to the visitor experience.  We’re proud of the work made possible by the occupancy tax dollars 
collected from overnight visitors and hope you are as well.  If you would like to learn more about 
any of these efforts or are interested in applying to serve on one of our committees or our Board of 
Directors, please contact Clark Lovelace at clark.lovelace@transylvaniacounty.org. 

Thank you for all that you, our tourism partners, do to make Transylvania County such a remarkable 
place to visit.  We hope you will take advantage of our offerings. 

Best regards, 

 Layton Parker                  Clark Lovelace                 Virginia Watkins                   Mollie Gordon
       Board Chair                           Executive Director                Operations & Outreach         Marketing & Communications

About the Transylvania County Tourism Development Authority 
The Transylvania County Tourism Development Authority’s mission is to “generate and enhance 
tourism opportunities in Transylvania County through strategic promotion coordinated with 
tourism-related businesses and local government and to contribute to a vibrant, sustainable 
economy.” Funding for the organization is provided by a 5% occupancy tax on Transylvania County 
accommodations. The TCTDA is headquartered at 175 East Main Street in downtown Brevard. To 
learn more, visit explorebrevard.com or call (828) 884-8900. 
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2024 PARTNER MARKETING OPPORTUNITIES

2024 Program Calendar

4



Adventure Guide
The annual Adventure Guide and foldout Waterfall Map is published in February and distributed throughout the 
year to 75,000 interested travelers regionally, nationally, and internationally. This high-quality, multi-page, full-
color, stapled booklet in traditional rack size provides a wonderful overview of Transylvania County’s natural 
assets, communities, activities, adventures, shopping, dining, and accommodations. 

The Adventure Guide program is designed especially for our tourism partners and provides visitors with a great 
opportunity to learn about your organization. With a set number of ad spaces available in two different sizes and 
various locations, it is our most popular offering that now draws in more requests than spots available. 

The Adventure Guide is distributed in the following ways: 

• Delivered to locations with high visitor traffic within Transylvania County and neighboring counties.
• Shipped to welcome centers and visitor centers throughout NC and neighboring states. 
• Mailed directly to leads requesting it on our website and through several major publications. 
• Available digitally and downloadable on our website, as well as VisitNC.com and Southern Living’s 

slvacations.com. 

SPECIFICATIONS:

PAID OPPORTUNITIES
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Full Page Ad: 
Trim Size: 4”x 9”
Bleed Size: 4.25”x 9.25”
Live Area: 3.75”x 8.75”

1/3-Page Ad: 
One high resolution photo
25 words of copy
Contact information (phone/URL/logo)

All Ads:
• Full color; must be provided in CMYK color space. 
• Preferred file format is high resolution (300 dpi) pdf, tiff, or jpeg. 
• Crop marks required. 

DEADLINES:
Request deadline for ads: November 1, 2023 
Deadline to submit your ad design/content: November 30, 2023
See the PMO Qualifications and Procedures section for additional important details
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PAID OPPORTUNITIES

Example: Adventure Guide

OPTIONS AND PRICING:

Back Cover: ........................................ $2,800

Inside Front Cover: ........................... $2,300

Inside Back Cover: ............................ $1,900

Back of Map: ...................................... $1,600

Full Page Inside: ................................. $1,000

1/3-Page Inside: .................................... $500

Highlighted 
Accommodation Listing: ..................... $110



Regional Map
The TCTDA is pleased to produce a two-sided, stand-alone map. One side showcases Transylvania County, 
highlighting major points of interest throughout the area. The other side features both a map of the greater 
downtown Brevard area and a WNC regional map for travelers navigating their way to our area. 50,000 of these 
special edition 12-panel, 4-color maps (folded to rack size), are distributed locally and regionally. A limited 
number of single and double-sized advertising spots are available across the bottom of the map.  

PAID OPPORTUNITIES
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SPECIFICATIONS:

• Single Ad Size:   3.75” W x 2.75” H

• Double Ad Size: 7.50” W x 2.75” H

• All ads are full color; must be provided in CMYK color space.

• Preferred file format is high resolution (300 dpi) pdf, tiff, or jpeg 

• No bleeds 

• Crop marks required

Note: All ads submitted must match sizes specified. Failure to comply may result in an additional design fee and/
or the inability for us to place your advertisement. Advertisers will be notified of additional charges incurred if 
ads are not submitted according to the above outlined specifications.  

AD COST:

Single Ad: $700 Double Ad: $1,200

DEADLINES:
Request deadline for ads: November 1, 2023 
Deadline to submit your ad design/content: December 7, 2023
See the PMO Qualifications and Procedures section for additional important details



PAID OPPORTUNITES

Example: Regional Map

8

(These images reflect the current 2023 Regional Map.)



DEADLINES:
Request deadline for ads: November 1, 2023 
Deadline to submit your ad design/content can be found in the above publication descriptions
See the PMO Qualifications and Procedures section for additional important details

Print Co-op Advertising
Explore Brevard is offering special print advertising placements to interested co-op participants. There are three 
1/6-page placements available to partners in four publications at varying times of the year. A sample of a co-op ad 
is featured on page 8.

Our State Magazine 

Consistently celebrating the best of North Carolina, Our State has a readership of 1.5 
million in areas that provide highest visitation to Transylvania County. This co-op 
full-page ad in the November 2024 issue, which begins the holiday season, will include 
three 1/6-page partner ads.

1/6-page, full color co-op ad cost: $850 per ad - 57% discount

DEADLINES:
November (Holiday) by August 28, 2024.

   Blue Ridge Outdoors     

Blue Ridge Outdoors is the definitive guide to outdoor adventure and travel and 
has expanded its reach from 6 to 12 states and areas, including NC, SC, VA, KY, 

GA, AL, WVA, PA, TN, LA, MD, and DC, with a new increased readership of 
over 300,000.  Co-op ads will run in March, September, and December 2024.  

Only three 1/6-page co-op partner ads are available in each issue. 1/6-page ads 
only offered through special co-op programs.

1/6-page, full color co-op ad cost: $800 per ad - 43% discount

DEADLINES:
March (Fishing & Adventure Rigs – Campers, etc.) by January 8, 2024.

September (The Biking Issue) by July 3 2024.
December (The Winter Adventure Issue) by September 23, 2024.

ALL PRINT AD SPECIFICATIONS:

25 words, logo, URL, and high-resolution photo/image.

PAID OPPORTUNITIES
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WNC Magazine

The highest quality lifestyle magazine in Western North Carolina covering 23 
counties, WNC Magazine is distributed to hotels, medical offices, restaurants, 
and tourism destinations, while reaching a readership of 60,000.  The magazine 
focuses on history, food, outdoor adventure, small town charm, arts, and 
retail. Ads will run in the Spring (March 2024 -May 2024), Fall (September 
2024-November 2024), and Winter (December 2024-February 2025) issues. 

1/6-page, full color co-op ad cost: $350 per ad - 48% discount

DEADLINES:
March - May (Luxuries of WNC) by January 4, 2024 
September - November (WNC History & Culture) by July 11, 2024 
December - February (Holidays/Nourishing the Soul) by October 16, 2024 

 

The Laurel of Asheville

This monthly publication is free on racks to visitors primarily in the Asheville 
area. With a readership of 300,000, The Laurel is a go-to magazine highlighting 

arts, culture, lifestyle, events, outdoor adventure, and attractions in the area. 
Three 1/6-page co-op partner ads will be included in a full page Explore Brevard 

ad in the April and October issues. 

1/6-page, full color co-op ad cost: $300 per ad - 42% discount 

DEADLINES:
April (Spring) by January 15, 2024 

October (Fall) by August 2, 2024 

ALL PRINT AD SPECIFICATIONS:

25 words, logo, URL, and high-resolution photo/image.

PAID OPPORTUNITIES

Print Co-op Advertising (Continued)
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DEADLINES:
Request deadline for ads: November 1, 2023 
Deadline to submit your ad design/content can be found in the above publication descriptions
See the PMO Qualifications and Procedures section for additional important details



Example: Co-op Ad
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PAID OPPORTUNITIES



DEADLINES:
Request deadline for ads: November 1, 2023 
Deadline to submit your ad design/content: 30 days prior to the month your ad will run
See the PMO Qualifications and Procedures section additional important details

Website Ads on explorebrevard.com
The TCTDA is pleased to offer 
special web advertising opportunities 
through our highly marketed website, 
explorebrevard.com. These ads reach 
a large audience of people planning 
trips to the area. 

Ad banners are available on 3 of our 
pages: “What’s Happening Now” 
(previously “Get Out Guide”), “Eat & 
Drink”, and “Stay”, which receive up 
to 2,000 monthly visitors. Seasonal 
availability allows for an ad banner on 
the “Camper Parent” page from June-
August, as well. Now, premium ad 
placement at both the top and bottom 
of each page is seen twice as visitors 
search for information important to 
their stay.

NEW ADDED FEATURE THIS YEAR: Each partner who books at least one website ad will be featured in a 
social media post written by the TCTDA and distributed on our social media channels. 

We encourage you to utilize this marketing platform to offer discounts or incentives to drive business to your 
website and through your doors. Experts report that online ads with enticing offers are most effective.

Availability and pricing for What’s Happening Now, Eat & Drink, and Stay pages: 
May – October: $150 per month
November – April: $100 per month

Availability and pricing for Camper Parent page:
June – August: $150 per month

(1 partner per month, per category)

SPECIFICATIONS: 

Desktop Display Ad Size: 1080 pixels x 200 pixels 
Mobile Display Ad Size: 300 pixels x 250 pixels
(Both must be submitted)

PAID OPPORTUNITIES
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PAID OPPORTUNITIES
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Spotlight E-newsletter

The TCTDA enjoys an opt-in audience and subscriber base of over 
27,000 interested travelers. This sponsored content E-newsletter 
will focus on a single Transylvania partner’s business or attraction, providing 
a unique opportunity to tell your story and inspire visitors to come to your 
event or destination. These special spotlights are available to partners (one per 
year) for Winter, Spring, Summer, Fall, and the Holidays (December).

Cost: $500 per Spotlight

SPECIFICATIONS: 

Please provide a 400-word description of your business, a logo, and three 
high-resolution photos

DEADLINES:
Request deadline for ads: November 1, 2023 
Deadline to submit your ad design/content: 40 days prior to the month your Spotlight will run
See the PMO Qualifications and Procedures section for additional important details



PMO QUALIFICATIONS AND PROCEDURES

Paid Opportunities Pricing Guide
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PMO Qualifications and Procedures
• All partner marketing and promotional opportunities are limited to tourism-related businesses and          

nonprofits (hereafter referred to as partners) operating in Transylvania County.
  
• Partners with unpaid balances with the TCTDA may not book new opportunities until their balance is paid 

in full.
 
• Requests are to be submitted via the online PMO Request Form with a deadline of November 1, 2023. At 

that time:

• If only one partner has requested a specific opportunity, they will be booked in that spot.
 
• If more than one partner has requested a specific opportunity, a lottery will be held to select the partner        
who will be booked in that spot. Note that if that same opportunity has more than one request the following 
year, the partner who received the spot the prior year is ineligible in order to be fair to all interested parties.

• If no partners are interested in a specific opportunity, that opportunity will become available on a first 
come, first-served basis.

 
• Partners will be informed of the opportunities they received by email approximately one week after the     

November 1 request deadline.
 
• Payment must be made within 30 days of this notice. If payment is not received by that time, the TCTDA 

reserves the right to secure another partner for that spot.
 
• All ad artwork and content must be submited to mjohnson@mktconnections.com. If  not submitted by the 

deadline, the TCTDA reserves the right to move forward as it sees fit. The partner is responsible for the cost 
regardless.

 
• In some cases, once ample time for tourism partners has passed, a limited number of certain opportunities 

may be made available to non-tourism-related businesses.

ADDITIONAL PROMOTIONAL OPPORTUNITIES
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Partner Profile Form
We spread the word on the many special businesses and attractions in Transylvania County in various ways 
throughout the year.  To ensure that we are able to include your spot in some of these unpaid opportunities, 
we invite all local partners to complete a Partner Profile Form.  This form is available on our website at https://
explorebrevard.com/information-for-tourism-partners/ and includes a description of your business, 2 photos, a 
logo, contact info, social handles, and a little insight into what makes you unique. This digital 411 on your busi-
ness or attraction provides us the tools to act knowledgeably and accurately when promoting our partners in 
many ways, including the following: 

• Building itineraries for our website and social media

• Making recommendations to travel writers and visitors 

• Resources for our Field Notes, e-newsletters, and blogs 

• Features on social media 

• Building familiarization (FAM) tours 

• Designing holiday and winter sweepstakes 

Please fill out the Partner Profile Form online to be considered for these and other special opportunities.

ADDITIONAL PROMOTIONAL OPPORTUNITIES
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Complimentary Offerings

Post your events on our website’s calendar  Explorebrevard.com has a free local events calendar 
intended to promote special events. Please do not use it to post daily or standard services, classes, or tours. We 
use these special events when pulling for other marketing collateral. Look for the “Add Your Own Events” button 
at the top of the Event Calendar page.  

Our website’s directories for places to eat, drink, and call it a night  Your business’s 
contact info and website link on our “Stay” and “Eat & Drink” website pages can direct visitors straight to you. 
When filling out the online Partner Profile Form, please identify if you are in one of these industries, so we have 
your most up-to-date information on our website. 

Special lodging deals  With a focus on the shoulder season and winter months, let us help promote you 
through our digital ad campaign. Please contact virginia@explorebrevard.com for more information. 

Use our public-use photos  Available to tourism partners for limited non-commercial purposes, 
these photos can be found at explorebrevard.com/public-use-photos. For more details visit explorebrevard.com/
information-for-tourism-partners. 

Back link to our website  We can provide you with our logo to back link on your website, providing 
your users easy access to all that our explorebrevard.com website has to offer.  

Follow us, like us, & subscribe  Get the most out of your social media with he help of ours.  Our 
social media handles/usernames are as follows: Instagram and Threads (@explorebrevardnc), Facebook (@
Explore Brevard), YouTube (VisitWaterfallsNC), and Twitter (@Explore_Brevard). We also encourage you to tag  
us in your posts, or send them to us so that we can re-share. 

Get our e-newsletter for tourism partners  The monthly “Transylvania Tourism News” is 
designed specifically for our local tourism partners and is full of TCTDA, local community and industry news 
and events that makes great potential content for you to share on your social networks to clientele. Subscribe by 
contacting mollie@explorebrevard.com. 

Summer camp season  We annually support our summer camps with specific landing pages on our 
website for parents and counselors, provide Camp Counselor Discount Cards with the Chamber of Commerce, 
the Camps & Major Events Calendar and complimentary posters of our Waterfall Wise and Leave It Better 
campaigns. Contact virginia@explorebrevard.com for more info. 

Adventure Guides, Maps & Posters… oh my!  Our collateral marketing materials are 
resources that you’re welcome to provide to your own customers. Adventure Guides with a foldout Waterfall 
Map, our Regional Map, and posters of our Waterfall Wise and Leave It Better messaging can be your tools to 
help assist visitors. Contact virginia@explorebrevard.com to discuss your request. 

ADDITIONAL PROMOTIONAL OPPORTUNITIES
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Contact Us
(828) 884-8900

Clark Lovelace - clark.lovelace@transylvaniacounty.org
Virginia Watkins - virginia.watkins@transylvaniacounty.org

Mollie Gordon - mollie.gordon@transylvaniacounty.org

explorebrevard.com


